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Gentrification



What is  
gentr i f i_  
cat ion?

The process of repair ing and 
rebuilding homes and businesses 
in a deteriorating area (such as 
an urban neighborhood) 
accompanied by an influx of 
middle-class or aff luent 
people  and that often 
results in the 
displacement of 
earl ier, usually 
poorer residents .



Qual i ty  of  
l i fe

Investment 
potent ia l

Cheap 
l iv ing

Convenience 
factor

Living near the urban core 
means being able to walk or 
bike most places, a shorter 
commute and easier access 
to services like doctors and 
specialty stores.

The obvious benefit to living 
in a gentrifying 
neighborhood is that land 
values are depressed and 
affordable to people who 
might otherwise be shut out 
of the property market.

In the process of 
gentrification, rents will go 
up, and soon a low-cost 
investment can yield double-
digit returns.

Inexpensive rent also bring 
the creative people to the 
neighborhood, as well as 
small businesses, before 
Starbucks opens a location, 
and marks the neighborhood's 
complete gentrification.



A new study of gentrification shows 
that the addition of a coffee shop 

or restaurant in your neighborhood 
could be an early indicator that 

housing prices are about to spike.

The findings are included in the new paper Nowcasting Gentrification: Using Yelp Data to Quantify Neighborhood Change (pdf), written by Luca, Harvard University Economics Professor Edward L. Glaeser, and HBS doctoral student Hyunjin Kim.



Big data 
         

      Social data



Yelp measures of local business activity, 
such as prices and user ratings, provide a 

new way of studying the economy. This data 
can provide indicators that gentrification is 

occurring, forecast an increase in housing 
prices, and shed new light on the evolution 

of the local economy at the neighborhood 
level in close to real time.
The findings are included in the new paper Nowcasting Gentrification: Using Yelp Data to Quantify Neighborhood Change (pdf), written by Luca, Harvard University Economics Professor Edward L. Glaeser, and HBS doctoral student Hyunjin Kim.



NEW YORK



Brooklyn is a well-known hipster 
hot spot full of trendy 
neighborhoods, the most hipster 
of which is Williamsburg.  

Bedford Avenue has 
Williamsburg's main stretch of 
artisan shops and restaurants.

Before

Wil l iamsburg 
2000-2018



During the past 8 years, average 
home prices have jumped from a 
low $269 to a soaring $736 per 
square foot (a 174% increase)! 
One of the biggest home sale in 
the neighborhood is a condo unit 
at 22 North 6th Street  which 
sold for a whopping $2,840,918. 

After

Wil l iamsburg 
2000-2018



LONDON



Before

Peckham Levels was once a 
gloomy multi-storey car park, 
but has undergone a magical 
metamorphosis.

Peckam 
2016-2018



After

Peckham Levels now stands tall 
as a hub of food, music, and 
culture. 

Peckam 
2016-2018



ZAGREB



Before

Traditionally neglected Zagreb 
neighborhood, built mostly as 
illegal slum at the turn of the 
last century. 

Trešnjevka 
1990-2010



After

From the beginning of the 
nineties, square meters of living 
space and real-estate 
speculations rule over the urban 
quality of life.

Trešnjevka 
1990-2010



Before

Sigeč ica  
2014-2018

Post WWII workers 
neighbourhood planned with 
basic quality socialist real-
estate.



After

Sigeč ica  
2014-2018

In the past few years clear 
signals of social transformation 
are evident in a rising number of 
new additions to the social 
landscape.



Branded district



How to 
brand a 
d istr ict?

Consistent promise connected to 
the branded distr ict image has to 
be clear and without diversions. 
The more simple and creative 
the  brand promise is, the 
clearer the message that 
reaches people wil l  be. 
Greedy addit ions to 
the init ial  success 
story can be fatal in 
the long run.



NEW YORK



DUMBO

TRIBECA

NOLITA

SOHO

South Of HOuston stret 
In recent history came to the 
public's attention for being 
the location of many artists' 
lofts and art galleries, but is 
now better known for its 
variety of shops.

NOrth of Little ITAly 
Most of the longtime (Italian) 
residents despise the 
transformation that was 
forced on the neighborhood by 
the real estate conglomerates 
and the media.

TRIangle BElow CAnal street 
One of Manhattan's most 
fashionable and desirable 
neighborhoods, well known 
for its celebrity residents.

Short for Down Under the 
Manhattan Bridge Overpass, 
used to be known as Gairville. 
Brooklyn's most expensive 
neighborhood, as well as New 
York City's fourth-richest 
community overall.



ZAGREB



The newest addition to the 
Zagreb urban map, uniting the 
blocks around Marticeva street 
into a cohesive area. Started as a 
design store turned into a yearly 
open air event and almost 
immediately became a branded 
district of its own.

DESIGN 
DISTRICT



Airbnb









European cities are imposing 
increasingly draconian restrictions 

on Airbnb rentals, accusing the US 
home-sharing platform of 

exacerbating housing shortages, 
undermining hotel regulations and 

encouraging tax evasion.



Copenhagen

Amsterdam

Ber l in

Barcelona

Requiring flat owners to 
register and for Airbnb to 
provide information on the 
renters under penalty of a 
€600,000 fine.

Each district in the city has 
its own set of requirements 
for registration. As a result, 
only 760 of an estimated 
25,000 Airbnb rentals have 
actually registered.

Cutting its current maximum 
of 60 days in half at the turn 
of the year.

Passing on data about renters’ 
revenue and limiting 
residences to a maximum of 
70 days. In return, the Danish 
government exempts €3,700 
equivalent in short-term 
rental income from taxes.





Branding Zagreb



TREŠNJEVKA



TRATINSKA / 
TREŠNJEVAČKI TRG / 
NOVA CESTA / FABRIKA / 
HUB385

STARTUP 
DISTRICT



TRNJE



TRNJANSKI NASIP / 
TRNJANSKA CESTA / 
SAVICA / MOČVARA / 
JEDINSTVO

ARTIST 
DISTRICT
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