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Sadrzaj

POSLOVNI CILJEVI I ZASTO SE AKTIVIRATI

. $TO JE POTREBNO DA BI BRAND BIO DOBAR
NA DRUSTVENIM MREZAMA (ALATI)
FACEBOOK OGLASAVANJE

. KAKO NAPRAVITI KAMPANJU

3. PITANJA I ODGOVORI
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1. CILJEVI | RAZLOZI AKTIVACIJE NA
DRUSTVENIM MRZAMA




FACEBOOK
?

INSTAGRAM?

YouTube, Twitter...



PRIMARNI

SEKUNDARNI

Vidljivost

(brand awareness)

Prodaja

Gradnja zajednice
Istrazivanje trzista
Povecanje interakcije sa klijentima



FINANCIJE

S koliko budzeta raspolazete
Prosjec€na cijena fana je 4 kn
Prosjec¢an budzet za doseg viSe desetaka tisuca ljudi je 200 kn

VARNISIS

Uzmite u obzir da za pisanje postova, dizajn, odabir fotografija treba dosta vremena

STO ZELITE POSTICI

Broj fanova za 3/6 mjeseci i godinu dana
Broj upita na odabrane usluge (nekretnine)
Broj konverzija



MOGUCI REZULTATI AKTIVNOSTI NA DRUSTVENIM
MREZAMA...

OVISE O RESURSIMA | KREATIVNOST]
OVISE O SEKTORU

OVISE O KONKURENCIJI

OVISE O TRZISTU

OVISE O VASIM AMBICIJAMA
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2. ALATI POTREBNI ZA RAD NA DRUSTVENIM
MREZAMA




FOTOGRAFIJA | DIZAJN
@ @
8% 8%

STOCK-SERVISI CANVA

ili profesionalni fotograf ili Photoshop




TEKSTUALNA OBRADA
@
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Word, Google Docs...

u slu€aju viSe sudionika u generiranju sadrzaju korisno je biti “u oblaku”
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@ .
Excel OneNote Outlook Word PowerPoint

Google Drive

Keep everything. Share anything.

SECERENSE



PLANIRANJE
%
Osnovni |

najednostavn
alat: Excel

iji

Timy Topic Post Link
Day 1 - Monday
BLOG POST T [
B:ODAM |NEWBLOG | [Top 5 Vegan Paleo Dishes You Have To Try (You Too, Carnivores)
TWITTER
6:15 Club Info Daily Class Schedule |Monday is for Get your ketilebell swing game on point. PHOTO
Top 5 Vegan Paleo
Dishes You Have To
Try (You Too,
11:15 Blog Promo - Paleo | Carnivores) Vegan Paleo? It's Possible. Get the recipes here: ow.lylsample1
Winter is coming... share a photo of your favourite exercise for a chance to win a 10 dlass
Promo #HolidayHealth pass! Add #HolidayHealth to enter. PHOTO
Blog Snippet - Paleo | Proteins "By ing i proteins, you can get complete proteins” PHOTO
Dinner time! Harvest Salad with Chicken: PHOTO
Exercise Tips. Sirength Training | Moderation is key with leg + Picture PHOTO
FACEBOOK
6:00 Club Info Daily Class Schedule |Monday is for Muscle Mass. PHOTO
Top 5 Vegan Paleo
Dishes You Have To
Try (You Too,
11:15 Blog Promo - Paleo | Carnivores) Vegan Paleo? It's Possible. Get the recipes here: ow.lylsample1
INSTAGRAM
Club Info Daily Class Schedule |Monday is for Muscle Mass. PHOTO
Exira gold stars for @Casey, our member of the month. She hasn't missed a spin class
Member of the Month | since she joined PHOTO
Day 2 - Tuesday
TWITTER
Club Info Daily Class Schedule | The Tuesday fitness menu PHOTO
Grassfed butter, coconut oil, coffee, blend. Have you tried bulletproof coffee yet?
Coffee Thoughts? PHOTO
Strength Training | Have you visited the squat rack lately? + Picture PHOTO
"Half the battle is just showing up when you said you will." Dave is a huge inspiration to
16:15 #T Tues| us all! ionTuesday PHOTO




PLANIRANJE OBJAVA &)
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Sadrzaj podijelite prema temama i ciljevima: zabavan, informativan, savjetodavan, poticajan,
promotivan. . .

Tematski raspored: zabava, pitanja, promocija nekretnina, prodaje, savjeti i edukacija.
Kljuéne sadrzaje promovirati (odrediti budzet za zakup oglasnog prostora).

Kraéi postovi -> veéi postotak interakcije (lajkanja, podjela, klikova...) -> poveéanje dosega
Vaseg posta.

Postovi sa fotografijom -> rezultiraju veéim postokom interakacije.
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3. FACEBOOK OGLASAVANJE




BRANDING
DOSEG
UPITI ZA DRUGE NEKRETNINE
“RAZLICITOST”



FACEBOOK OGLASAVANJE - VRSTE OGLASA

@
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Oglas treba biti jednostavan, kreativan i informativan.
Oglas targetirajte definiranoj ciljanoj skupini.

Oglas orijentirajte ciljevima (povecéanje klikova na web
stranicu, dosegq ili izlozenost, prikupljanje prodajnih

kontakata, poveéanje broja pogleda videa. . .).

Dizajnirajte oglase prateci pravila dizajna: koristite
kontraste, fotografije ljudi, "Call To Action".

OBJECTIVES

G App Engagement

0 App Installs

O Brand Awareness
@) Clicks to Website
0 Event Responses

0 Lead Generation

@ Local Awareness

9 Offer Claims

(@) Page Likes

o Page Post Engagement
©) store visits

o Video Views

Website Conversions

Ads Guide

Desktop News Feed Right Column

il

It's fig season! Not sure what to do with figs?
Here's a great dessert recipe to share.

The simplicity of this tart perfectly...  Learn More

5 Comments 17 Shares

# Share

Ad Placements

Facebook Ads look slightly different depending on the results you want. This guide includes recommendations to help make your
Facebook Ads look their best wherever theyre seen.

Click on the placements below or choose an advertising result on the left for more details.

Instagram Audience Network

1. Social Information

When available, people will see if
their friends have engaged with
your business,

2. Business Name
The name of your business always
shows prominently.

3 Text
Grab interest with more info
about what you're advertising.

4. Images and Videos

Compelling images and videos
encourage your target audiences
to engage.

5. Call to Action (optional)
A customizable button
encourages people to click.



DVIJE VRSTE OGLASA KOJE CE ODMAH POKAZATI

REZULTATE & @
8% 8%

Clicks To Website Page Post
Engagement

Vrsta oglasa koja sluzi upravo onome s$to govori i sam naziv - Ova vrsta oglasa sluzi poveéanju dosega i izlozenosti

povecati broj klikova na web stranicu/web trgovinu. sadrzaja/brenda. Ciljana publika ovaj oglas moze lajkati,
komentirati i dijeliti §to pridonosi organskom Sirenju Vase

Dimenzije oglasa su 1200 px (8) x 628 px (v). poruke.

Na raspolaganju imate 90 znakova za tekst oglasa (copy) i 25 Optimalan tekst oglasa (copy) je 90 znakova, a dimenzija

znakova za naslov oglasa. fotografije je 1200 px (§) x 900 px (V).
Oglasu mozete i pridruziti "CTA button" poput "Shop now,
Book now" i sl.



PRIMJERI
VIZUALNIH
RJESENJA

99

99.co

st Satoey

Searching for a home?

WWW99.00

w3 @ Comment 4 Share

March 1, 2017 10:30 am

99

March 1, 2017 10:30 am

99

Howover, 1 suppy may 506 & decine from naxt year onwards.

~

“ W Comment 4%

March 1, 2017 6:00am

99

XDUR WATHOME

Searching for a home?

%3 W Comment 4 Share

February 26, 2017 5:00 am

99

bt 5 wiven agx

s without & doubt ECs are sl popular amongst property buyers.
However, it supply may 500 a deckne from next year onwards.

Find out more in pant two of this three-part report on the executive Condo
market.

D W,

Executive condo buyers' options to dwindle in 2017

= wpet

March 1, 2017 6:00 am

99

on Setarasy

Searching for & new home can be daunting. Make the right decisions faster,
and casier.

(o))
) 99co
JOUR WAYHOME
Searching for a home?
L powert ..
WWW e Loswm Moo
w3 W Comment & Shere
February 28, 2017 9:00 am




STATISTIKE | REZULTATI
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Campalgns

+ CreateAd ~ Praview

-

Ad Name
T . Post: = - Engagement

ost: "" - Engagement

®

Columns: Performance v

88 AdSets ") B ad 1selected  (x)
Delivery @ < Resuts O Reach O Cost per Result © Amount Spent O
 Not Delivering 2164 47,006 £0.06 £131.00
Ad Set Comploted Post Engagomants Par Post Engagemant

al ] e [J D o

2,164 Results: Post Engagements ~ 47,006 Reach ~

@
>
8

]

All Women

8
3

58% (1,256 )
57%( 26,838)

i

€0.06
Cost per Result

I S

]

i

All Men

41% (883 )
41% (19,257)

€0.06
Cost per Result

Breakdown v | Export

Relevance Score O

[+
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4. PRIMJER FACEBOOK KAMPANJE




STO CEMO OGLASAVATI?
e
5

Odaberite poruku koja ée motivirati Vase potencijalne

kupce na kupnju.

PRIMJERICE:

4 STANA ZA MLADE
“SOLO” PAROVE U ZAGREBU




KREATIVNI KONCEPT | BUDZET
@
(Vo

KREATIVNI KONCEPT:

KROZ PORUKE ISTAKNUTI
NACIN ZIVOTA MLADIH,
POKAZATI RAZUMIJEVANJE...

PRIMJER:

“RIJETKO STE U STANU A KADA STE
DOMA ZELITE SVOJ VLASTITI ZEN
PROSTOR?

OVO JE IDEALAN STAN ZA VAS!”




KREATIVNI KONCEPT | BUDZET
@
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BUDZET: npr. 100 Eur

WEBSITE CLICKS - 70%

Svakom stanu odrediti poseban “copy”
(tekst oglasa, fotografiju) i ciljanu skupinu.

PROMOTED POST - 30%

Jedan post sa galerijom fotografija i opisom
svih stanova.




PRACENJE REZULTATA | KLJUCNI POKAZATELJI
@
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DOSEG
ENGAGEMENT RATE
WEBSITE CLICKS
LIKES

NEW FANS

CTR

BROJ UPITA




goran@bijelarukavica.com
www.bijelarukavica.com



